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INTRODUCTION

The cultural and creative industries have established themselves as one
of the most dynamic areas, attracting increasing attention in social science
research and teaching, although they also intersect with economics and busi-
ness studies. Positioned at the intersection of culture, economics, manage-
ment, technology, and politics, these industries reflect profound changes in
modes of production, forms of work, consumption patterns, and systems of
governance. Creativity, once understood primarily as an individual or artistic
expression, is now widely recognised as an important symbolic asset (asso-
ciated with the soft power of nations) and economic asset (associated with
the model of development that makes nations), and is shaped by institu-
tional frameworks, technological infrastructures, market logics, and specific
socio-cultural contexts. In this conceptual context, the 13th issue of the Jour-
nal of Creative Industries and Cultural Studies (JOCIS) is published.

The articles in this issue explore, in a coordinated manner, the multiple
ways in which creativity is produced, organised, and transformed in differ-
ent geographical, cultural, and industrial contexts. The contributions analyse
creative work simultaneously as an artistic practice and as an economic activ-
ity, embedded in particular working regimes, public policy environments,
and specific technological trajectories. From music to audiovisual media,
from cinema to television, from individual creative work to the collective
and institutional dynamics of innovation, this issue reflects the thematic
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diversity and global scope that characterise contemporary research on the
creative industries.

One of the guiding threads of this volume is the understanding of creativity
and innovation as intrinsically systemic phenomena. Rather than approach-
ing cultural products as isolated artefacts, the authors analyse the networks,
institutions, and power relations that structure and condition creative prac-
tices. This perspective engages with relevant theoretical developments in
media and cultural studies, namely systems theory, the political economy
of communication, cultural labour studies, and the economics of innova-
tion. By combining empirical analysis with conceptual reflection, the articles
contribute to a more integrated reading of the transformations underway in
the cultural and creative industries.

The various works included in this issue also highlight the ongoing tension
between tradition and innovation, a central feature of many creative sectors.
In other words, cultural industries are often based on symbolic repertoires and
established aesthetic practices, yet they face constant pressure to innovate,
differentiate themselves, and adapt to increasingly competitive and globalised
markets. This tension is particularly visible in areas such as music, film, and
television production, where narrative and stylistic conventions coexist with
formal experimentation and technological disruption. The ability to manage
this balance is not only an artistic but also a structural challenge, deeply condi-
tioned by production systems, financing models, and audience expectations.

Another key aspect of the issue relates to the evolution of working condi-
tions in the creative industries. The idea of creative work as an activity moti-
vated by passion and vocation continues to exert a strong influence on the
organization of the sector, a circumstance that also explains the high level of
precariousness in the sector, insofar as the lack of economic return is some-
times offset by the intellectual satisfaction of creating something (content, a
show, a painting or artistic piece, a literary work, for example) and the visibility
and impact this has on society. However, this narrative increasingly conflicts
with concerns regarding precariousness, work-life balance, well-being, the
monetization of work, and, more broadly, the sustainability of careers in the
creative and cultural sector. In this context, the creative industries are thus
a privileged field for analyzing broader transformations in the current labor
market, including the intensification of project-based work (the CCIs are
increasingly an industry embedded in a project-based economy and therefore
income predictability is lower compared to other industries, as each project/
job generally has a specific time frame, although their commercial exploita-
tion may be perpetuated; and the blurring of boundaries between work time
and personal time, as well as the growing importance of collaborative prac-
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tices, is an aspect to be taken into account by agents, professionals, and entre-
preneurs in the sector.

This volume also highlights the roles of public policies, institutions, and
entrepreneurship in the development of creative ecosystems, particularly in
contexts characterized by structural constraints. Cultural and creative indus-
tries are often presented as drivers of economic development, social inclu-
sion, and identity affirmation, particularly in emerging economies. However,
their potential depends on coherent cultural policies, access to education and
entrepreneurial training, and the strengthening of public-private partnerships
capable of articulating cultural, economic, and social objectives.

Technological transformation is another cross-cutting theme in this issue.
Digitalisation has profoundly altered the processes of cultural creation, distri-
bution, and consumption, redefining value chains and business models. More
recently, the emergence of artificial intelligence has opened up a new field of
analysis, raising complex questions about creativity, authorship, productive
efficiency, and economic power in the media sector. The growing centrality of
data, algorithms, and technological capital reinforces dynamics of concentra-
tion and dependence, requiring a critical reading of the economic and cultu-
ral implications of these processes.

It is therefore important to emphasise that the transformations analysed
in this issue do not occur in an institutional or regulatory vacuum. On the
contrary, they are deeply shaped by power relations, market asymmetries,
and regulatory frameworks that shape the functioning of cultural and creative
industries at local and global levels. From a political economy perspective on
communication, creativity emerges simultaneously as a symbolic resource,
a factor of economic differentiation, and an object of dispute between crea-
tors, companies, digital platforms, states, and international organisations.
This approach allows us to understand the extent to which cultural inno-
vation is conditioned by processes of economic concentration/ownership,
financing, and platformisation of content, experiences, and other creative
and cultural goods.

In this context, the analysis of creative industries requires particular atten-
tion to market structures and value chains, as well as to the dynamics of value
capture throughout the production process. The digitisation and platformisa-
tion of creative and cultural activities have shifted decision-making centres,
redefined business and remuneration models for creative work, and altered
the relationships among producers, distributors, and audiences (consum-
ers). This is compounded by the emergence of artificial intelligence, which
is accelerating these dynamics by introducing new technological actors and
reinforcing the interdependence among media industries, financial markets,
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and innovation ecosystems.

From a governance perspective, these transformations pose significant
challenges to cultural and communication policies. The promotion of cultural
diversity, pluralism, and economic sustainability in the sector faces increas-
ing constraints in an environment characterized by global competition, the
erosion of traditional revenues, and asymmetries between content producers
and dominant digital platforms. The studies brought together in this issue
thus contribute to a broader normative debate on the role of public policies
in correcting market failures, protecting creative work, and creating condi-
tions for cultural ecosystems that are more balanced and inclusive, and that
also promote cultural sovereignty.

By articulating different scales of analysis—from the individual crea-
tor to global industrial structures—this 13th issue of the Journal of Creative
Industries and Cultural Studies reinforces the importance of interdiscipli-
nary approaches that span cultural studies, media economics, the sociology
of work, and public policy analysis. At a time when creativity is often instru-
mentalised in discourses on economic growth and innovation, the articles
gathered here offer a critical reading of the social, economic, and institutional
conditions that enable these processes.

Consequently, this volume is not limited to mapping emerging trends in
the cultural and creative industries; it also proposes an in-depth reflection on
their structural foundations and social implications. In doing so, it reaffirms
JOCIS as a privileged space for the production and dissemination of critical
knowledge on culture, media, and creativity, thereby promoting an informed
dialogue among academic research, public policy, and professional practice
in a rapidly changing global context. In this context, and more specifically,
this volume presents several articles of great intellectual density, summaris-
ing below the central ideas put forward by each author.

THE ARTICLES IN THIS 13TH JOCIS ISSUE

In the first article, Rama Venkatasawmy analyzes Ennio Morricone’s crea-
tivity from a systemic perspective. The study shows how the composer, while
respecting musical composition traditions, introduced innovations that perma-
nently transformed the role of soundtracks in cinema, influencing narrative,
characterization, and the very art of storytelling in audiovisual media.

The second article, by Lynge Stegger Gemzge and Mads Mgller Tommerup
Andersen, focuses on the work-life balance of workers in the Danish creative
industries. Based on interviews with eleven professionals, the authors reveal
tensions between the logic of “working for passion” and a growing focus on
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collaborative practices, well-being, and the consumer audience, suggesting
a possible cultural shift in the sector.

In the third article, Yinka Akintunde Fagbile explores the role of inno-
vation and entrepreneurship in African creative industries. Despite struc-
tural limitations, the article highlights the sector’s enormous potential to
contribute to poverty reduction and improved quality of life. In addition, it
advocates for the strengthening of public-private partnerships, the develop-
ment of appropriate cultural policies, and the integration of entrepreneurial
education into curricula.

In the fourth article, Nebahat Tokatli focuses her study on the rise of
drama series production in Istanbul, calling this phenomenon “the other
Yesilcam,” in reference to the historic Turkish film industry. The study high-
lights the international commercial success of these productions, as well as
their connection to political, cultural, and identity issues in the context of
contemporary Turkey.

Finally, Magdalena Ciepluch and Uwe Eisenbeis present a study on invest-
ments and acquisitions in artificial intelligence technologies in the media
sector between 2000 and 2023. Their research shows that the media indus-
try has invested early in Al, particularly in areas such as content generation
and predictive analytics.

These articles offer a broad view of how creativity, innovation, working
conditions, and technological transformations shape cultural and creative
industries in different global contexts: from film and television to music, from
individual creative work to the political economy of innovation.
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